https://www.publicdomainmagazinehacks.com

Public Domain Magazine Secrets

1

© 2008 The Public Domain Expert

Tony’s

Public Domain

Magazine
Secrets
Tony’s Secret Strategies for Finding and Using
Public Domain Magazines to Create Great Info Products

By Tony Laidig
www.publicdomainmagazinehacks.com

Public Domain Magazine Secrets

2

» publicdomainmagazinehacks.com

LEGAL NOTICE
© 2020 – Tony Laidig. All rights reserved.
The Publisher has strived to be as accurate and complete as possible in the
creation of this report, notwithstanding the fact that he does not warrant or
represent at any time that the contents within are accurate due to the rapidly
changing nature of the Internet.

While all attempts have been made to verify information provided in this
publication, the Publisher assumes no responsibility for errors, omissions, or
contrary interpretation of the subject matter herein. Any perceived slights of
specific persons, peoples, or organizations are unintentional.

In practical advice books, like anything else in life, there are no guarantees of
income made. Readers are cautioned to reply on their own judgment about their
individual circumstances to act accordingly.

This book is not intended for use as a source of legal, business, accounting or
financial advice. All readers are advised to seek services of competent
professionals in legal, business, accounting, and finance field.

You are encouraged to print this book for easy reading.

This is NOT a free e-book. It is for personal use only. It cannot be given away in
any form and cannot be sold or offered as a bonus.
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Tony’s Secret Strategies for
Public Domain Magazines
If you have ever attempted to create your own information products, then you
have no doubt faced the challenge of producing the content. We need content for
our products, content for our blogs, content for our e-zines, content for our
autoresponders, content for our Squidoo lenses, content for our articles…I think
you get the picture…we NEED content and LOTS of it! When you get right down
to it, content only comes one of three ways. You can: Write it, Buy it or Borrow it.

Writing your own e-book, articles or blog entries can be very rewarding. I enjoy
writing almost as much as I enjoy graphic design, but writing your own content
can also be an extremely frustrating process as well. Sitting there staring at a
blank computer screen is NOT my idea of a good time. When the ideas are
flowing, writing your own content is great. When the well dries up, it totally sucks!
Of course, if you don’t enjoy writing, then you have a problem.

Another popular approach to obtaining content is to buy it, and you have a few
options. Your first option is to hire a ghostwriter to write the content for you. Now
I’ve worked with quite a few ghostwriters over the years—both good and bad—
and one thing seems consistent with most of them…they’re not cheap. Of
course, a great ghostwriter is worth their weight in gold and will usually cost you
that much, and to go with a lesser known writer can be risky. Even with having
friends who are writers, this is not my first choice (it’s not my second or third
either).

Your second option for purchasing content is to use PLR (private label rights)
content. This is content that someone hired a ghostwriter to write for the purpose
of selling it without rights. This can be a great option for finding content for your
niche, but beware…not all PLR content is created equal. There’s a lot of crap out
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there! Now I buy a lot of PLR content and have made some decent money from
it. There’s just one problem that bugs me about it…I’m never the only one using
it! A thousand other people may own the same content. Some will make changes
to it, if they’re smart, but most will pass the content on as-is, and before you
know it, it’s relegated to giveaways, bonuses and dime sales.
Finally, we have the option to borrow our content. This is one of my favorite
options. What I mean by “borrow” is that we take what someone else has written
or produced…a work whose copyright has expired and is in the Public
Domain…and we create a new hybrid product. Public Domain content provides a
vast treasure trove of books, articles, artwork, photographs, videos, audios, sheet
music, software and more…and it’s all available for us to use freely for any
purpose we choose—legally!

One of the most overlooked sources of great content from the Public Domain is
magazines. There are literally hundreds of thousands of magazines (each with
many more issues) that are in the Public Domain. While many of these
magazines are not currently available in digital form, some digitizing initiatives,
such as Google Books and Live Search Books, are beginning to include certain
magazines as a part of their scanning priorities.

You can probably think of quite a few info product creators who are using
ghostwriters, PLR content and even Public Domain books for their content, but I
bet you can’t name five people (probably not even one) who are using content
from Public Domain magazines…and THAT’S what makes it sweet! It’s a largely
untapped goldmine!

There are a few reasons why using magazine content is potentially so attractive
over other forms of available content:

1) Magazine articles and stories offer content in bite-sized chunks. Where a
book will offer hundreds of pages of content to have to wade through,
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magazine articles and stories are usually no more than 500 to 2,000
words, making it perfect for building webpages.

2) Public Domain magazines are almost completely untapped as a resource
for content. They’re off the radar, so to speak, and that offers great
opportunity to the one who finds magazines relevant to their niche.

3) Magazines offer a wealth of info-product opportunities because, in addition
to the stories and articles, you also have the covers, ads, illustrations and
more to create additional or related products from.

Where to Find the Magazines
Working with magazine content is often a three-step process. You have to:

1) Identify magazines that may have the content you need

2) Find copies of the magazines you identify

3) Capture the content

The first challenge is to find magazines that are relevant to your niche. This takes
some research, but there are some excellent resources available to help you.
Following is a list of the best resources for identifying magazines that may have
the content you’re searching for:
•

A History of American Magazines, Volume 1, 1741-1850
by Frank Luther Mott

•

A History of American Magazines, Volume II, 1850-1865
by Frank Luther Mott

•

A History of American Magazines, Volume III, 1865-1885
by Frank Luther Mott
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•

A History of American Magazines, Volume IV, 1885-1905
by Frank Luther Mott

•

A History of American Magazines, Volume V, 1905-1930
by Frank Luther Mott

•

Old Magazines: Identification & Value Guide
by Richard E. Clear, David T. Alexander

•

Old Magazines with Year 2003 Price Guide

•

Collectible Magazines: Identification and Price Guide by David K. Henkel

•

The Classic Era of American Pulp Magazines by Peter Haining

Most of these reference books are available for sale on Amazon.com, but are
also available in many local libraries (remember those?).

While searching for magazine content, you will also want to take advantage of
magazine indexes as well. These are publications that reference topics and
authors that have been published by many of the popular magazines. This
information is extremely helpful, especially if you are looking for writings by a
specific author or for specific niche topics. Here is a listing of the best known and
most popular indexes:
•

Readers’ Guide to Periodical Literature

•

Poole’s Index to Periodical Literature

•

American Periodicals, 1741-1900

•

American Periodicals, 18th century

•

American Periodicals, 1850-1900, Civil War and Reconstruction

•

International Index to Periodicals (1920-1955)

•

Cumulated Magazine Subject Index, 1907-1949

•

Nineteenth Century Readers’ Guide to Periodical Literature, 1890-1899

•

Literary Index to American Magazines, 1850-1900

•

Comprehensive Index to English-Language Little Magazines, 1890-1970
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Please note that a number of the above indexes can be found at Google Books
(books.google.com) and LiveSearch Books (books.live.com). Here is an excerpt
from Poole’s Index to Periodical Literature - 1882 Supplement:

Once you’ve identified a number of magazines that may have great content for
your niche, the next step is to locate those magazine issues. I would always
begin by searching online, just because you never know what people are
scanning to get online…and that available content increases daily. Head over to
Google and type in the title of the magazine you’re searching for. You may find
what you’re looking for quickly. I would also recommend search Wikipedia.org.
I’ve had quite a bit of success with finding magazine content online thanks to
Wikipedia. Also, don’t forget about eBay…I’ve purchased a ton of Public Domain
magazines through eBay. It’s simply the largest place to find nearly anything in
the world.

Lastly, you may want to consider WorldCat (www.worldcat.org). WorldCat offers
the inventories of the world’s libraries at your fingertips. For locating periodicals,
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go to the website and click on “Advanced Search.” Then, enter your keyword
(niche topic); select your language; select “Serials / Magazines / Newspapers”
from the “Format” dropdown menu; and type in your year range (such as 1700 to
1923). Below is an example of what the screen should look like:

You will then receive the results. Click on one of the entries and enter your zip
code to find out which libraries have copies of the periodical you’re interesting,
and then make a trip to the library to check it out…it’s that simple!

There are also numerous offline sources for finding magazine issues as well,
including: Yard sales, flea markets, antique shops, used bookstores, libraries,
attics, your grandparents, book shows and sales (check out Book Sale Finder
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http://www.booksalefinder.com) and more. While it can be challenging at times to
locate the magazines you’re interested in, it can also be a lot of fun if you like the
thrill of the hunt.

15 Ways to Use Magazine Content for Info Products
As I mentioned earlier, there are many opportunities available for using content
from magazines that are in the Public Domain. I have pulled together 15 different
ways to turn that magazine content into profitable information products.
•

Use articles written by the same author to create a new printed book
or e-book
Many magazines have authors who contribute articles or stories on a
regular basis. They also often feature guest authors. Pulling together all
the articles or a collection of articles or stories written by a specific author
can be a great way to create a new in-demand product from magazines,
especially if the author was well-known.

Example: Jack London’s, No Mentor but Myself is a collection of articles,
essays, reviews, and letters on writing and writers, and was pulled
together by editor, Dale Walker. While Jack London did indeed “write” the
book, its contents were never available in this form until collected together
by the editor.
•

Collect theme articles from various magazines to create a new book
or e-book
There is a lot of opportunity for using magazine articles written about a
common theme (or niche). You can organize each article into a chapter for
a new book and include however many articles necessary to complete
your desired page count.
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Example: Collect articles on improving your memory to create a new book
on the topic.
•

Read magazine articles or short stories to create an audiobook
There are thousands of short stories in the Public Domain that were
published in magazines. You could easily read them and then offer the
audios as downloads or on CD.

Example: All Novels Magazine has many issues in the Public Domain and
could offer many stories for you to read for creating audio products.
•

Use magazine articles as blog content
Producing fresh content for your blog can be a daunting task. Writing the
content yourself takes time and PLR content runs the risk of duplication.
Most articles, stories and poems from magazines in the Public Domain are
not available online, so you don’t have to worry about duplicate content. It
can also save you lots of writing time.

Example: I started a blog using content from a magazine called, Keith’s
Magazine on Home Building, which features designs for 100’s of
homes from the early 1900’s. This approach can be used with nearly
ANY magazine articles.
•

Use magazine “how-to” articles as the foundation material for “howto” DVDs
A number of early magazines featured “how-to” articles, and many of
those articles are still relevant today. By demonstrating the instructions
within the article (building a deck, grooming your dog, etc.) with your video
camera running, you can easily create a number of great “how-to” videos
to sell in your niche.
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Example: The Public Domain magazine, Modern Mechanics included a
regular feature in every issue called, For the Handy Man, which offered
plans for making or building a variety of projects, from furniture to larger
house projects. Demonstrate these projects on video for your own Handy
Man DVDs.
•

Use magazine ads, articles and book reviews to find Public Domain
books relevant to your niche
Nearly all magazines include advertising, and some also include book
reviews, book excerpts and guest articles. These can become great leads
to help you discover other Public Domain works in your niche.

Example: The New Thought magazine, The Nautilus (which has many
issues in the Public Domain), always featured ads for self-help books, as
well as book lists, reviews and guest authors and has helped me find
countless works in the Public Domain for that niche.
•

Collect short stories or poems to create a new book or e-book
Many magazines from the past featured short stories and poetry. As a
matter of fact, many magazines were devoted to short stories based on a
specific theme, like mysteries, sports, detectives, etc. Many of these
stories have not been read for a generation or two and could be enjoyed
once again.

Example: One magazine that has issues in the Public Domain is Aldine
Detective Tales. Collect the best detective stories from several issues and
release them in book form through Lulu.com, with you as the editor. You
can even write an introduction for each story for a more personal touch.
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•

Use magazine article content to build Adsense-focused websites
As with Public Domain books, magazines in the Public Domain offer tons
of opportunity for fresh, unused content for building websites focused on
and optimized for Adsense ads.

Example: Focus your webpages on content from a specific magazine or
specific genre, such as articles from the Public Domain magazine, Bulldog
Breed Library. You could also supplement the content with bulldog photos
from the Public Domain.
•

Use magazine content to build websites to sell on eBay or SitePoint
Selling websites can be a very lucrative business, but, as with everything,
you need content. After identifying niche demands for certain content
sites, you could use magazine articles from the Public Domain to not only
create the site, but create a product or autoresponder series for the site as
well. Then, when it’s finished, flip it.

Example: There are thousands of magazine articles available in the
Public Domain in the alternative health niche. Collect articles on specific
health remedies, like detoxing your body, then create your site to sell.
•

Collect ads as a print or e-book reference guide
Advertising has existed as long as magazines have. There is real value in
pulling together ads from old magazines based on year, theme, artist,
brand, etc.

Example: Collects ads that feature classic train routes and create a
reference guide from them.
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•

Republish ads on CD/DVD
If you have access to large numbers of ads from several related
magazines, scanning and offering them on CD or DVD could make a great
resource to sell on eBay or through your Yahoo store.

Example: Harper’s Bazaar was America’s first fashion magazine,
debuting in 1867. Offering collections of all the ads from those early
magazine issues would serve as an interesting survey of the changes in
American fashion.
•

Collect covers as a print or e-book reference guide
Many of the more popular early magazines often published artwork
created by some of the most famous artists of the day, from Currier and
Ives to Norman Rockwell. Many of these prized images have been
forgotten or lost to today’s general public.

Example: Offer a printed reference collection of magazine covers by
artist. Some good starting places for research are included below:
http://www.artcadeonline.com/memories/covers.asp
http://www.philsp.com/
http://www.magazineart.org/
http://www.gono.com/adart/adartgallery.php
•

Republish covers on CD/DVD
Offering magazine covers on CD or DVD can serve as a reference
collection for art enthusiasts or source material for graphic designers.

Example: Offer images on disc by theme, by year, by artist, etc.
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•

Print ads as posters
Old magazine ads make great posters for the nostalgic at heart, and with
the advent of wide-format inkjet printers, it’s extremely easy to reproduce
them. I’ve purchased them myself.

Example: Offer popular ads as posters, unframed, framed, in limited
edition counts, etc. on eBay, online specialty stores and more.
•

Print covers as posters
As with the magazine ads, magazine covers make great posters as well.

Example: Offer covers as art deco posters, unframed, framed, in limited
edition counts, etc. on eBay, online specialty stores and more.

Copyright, Trademark and Privacy Rights
The copyright rules for books apply to magazines as well. Basically, any
magazine published before 1923 is in the Public Domain, and magazines
th

published between 1923 and 1964 had to have the copyrights renewed in the 28
year. There are three exceptions you have to be aware of when dealing with
magazines, journals and periodicals:
•

Trademark Issues

•

Publicity and Privacy Rights

•

Contributor Copyrights

The first two issues are primarily only valid if you are planning to republish certain
magazine ads or covers, while the third one covers both articles and artwork.

A trademark is a word, device, symbol, name, or combination of any of these
elements intended or used in business to distinguish and identify the products of
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one company or seller from products sold or manufactured by others, and
indicate sources of the products. To make it simple, a brand name defines a
trademark.

Understanding the distinction between a copyright and trademark is necessary
because the differences between the two can really come into play with Public
Domain magazines. It is possible to find magazine resources that are in the
Public Domain but are still protected by trademark. A good example of this would
be an ad advertising Coca-Cola from a 1922 magazine. The magazine may be in
the Public Domain, but Coca-Cola retains the trademark control of their brand.

Privacy and publicity rights reflect separate and distinct interests from
copyright interests. When using materials from a magazine, specifically with
covers and ads, you bear the responsibility of making individualized
determinations as to whether privacy and publicity rights are implicated by the
nature of the materials and how you may wish to use those materials.

While copyright protects the copyright holder’s property rights in the work or
intellectual creation, privacy and publicity rights protect the interests of the
person(s) who may be the subject(s) of the work or intellectual creation. Issues
pertaining to privacy and publicity may arise when a researcher contemplates the
use of letters, diary entries, photographs or articles in visual, audio, and print
formats found in magazines (and other venues).

While an individual’s right to privacy generally ends when the individual dies,
publicity rights associated with the commercial value connected with an
individual’s name, image or voice may continue. For example, many estates or
representatives of famous authors, musicians, actors, photographers, politicians,
sports figures, celebrities, and other public figures continue to control and license
the uses of those figures’ names, likenesses, etc.”
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An example of this would be where you have located a Public Domain resource
that contains a photograph of Elvis. Because of Publicity Rights held by his
estate, you cannot use any likeness of Elvis for commercial gain, even if it is in
the Public Domain. Of course, even if you avoided images altogether, there is still
MORE content available from magazines in the Public Domain than you or I will
be able to use in our lifetimes.

Contributor Copyrights come into play when dealing with magazine, journal and
periodical issues that were published between 1923 and 1964. In some cases, an
issue of a magazine could be in the Public Domain, but some of the contributed
articles or artwork could still be covered by copyright if they were copyrighted
independently from the magazine. If you want to use an article or illustration from
this time period, you can check contributor copyright renewals at
http://onlinebooks.library.upenn.edu/cce/index.html. Click on the year of renewal
for the magazine issue in question (if the magazine was published in 1924, you
would choose the year 1952, but I would also suggest checking 1951 and 1953).
You would then scroll down to the section titled, “Renewals for Periodical
Submission” and click on the page link that corresponds to the last name of the
author OR the title of the article (I would check both). If your article or author is not
listed, you should be free and clear to use it. The same is true with illustrations,
although the link I provided does not include listings for all the artwork renewals.

Here is an
example of what
the copyright
renewal entries
look like:
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A Few Examples of Magazine Content
Choosing examples of content was actually kind of hard because there are so
many to choose from. I chose to include a few magazine covers to show you the
diversity of content available to you. The examples I offer here should give you a
basic cross-section of just a little of what’s out there, from cover art to articles
and stories.

There are magazines that touch nearly any
niche you can imagine. The magazines
represented here are a little “taste” of what is
in store for you as you begin to dig into this
treasure trove!
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There are many examples of “how-to” articles from
magazines in the Public Domain. Here is one from a regular
feature in Modern Mechanics.

Public Domain Magazine Secrets

19

» publicdomainmagazinehacks.com

Short stories were VERY popular in many of the early
magazines and could be offered again to a new generation of
readers. The artwork on many of the magazine covers was
also quite interesting!
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Is Your Magazine Issue in the Public Domain? A Step-by-Step Approach
So you’ve found a magazine that has content you want to use, now what? I am
going to take you step-by-step through the process using a magazine from my
library.

Step One: Identify Magazine Title, Publish Date, Volume and Issue
The magazine I am going to use for this case study is the following:

Nautilus Magazine of New Thought, June
1929, Vol. 31, Issue 8

Step Two: Check Copyright Renewal
Listings, Beginning on Page
The listings for magazine titles that begin
with the letter “N” begin on page 79. As
you can see (by checking there), there are
no listings for the Nautilus Magazine. That
is a very good sign meaning this issue is
most likely in the Public Domain. For the
sake of this case study, we will also verify
the entry against the Copyright Renewal
Entries.

Step Three: Verify Entry in Copyright Renewal Registrations
In order for a magazine to maintain the copyright status for their publication, the
th
copyright had to be renewed in the 28 year after first publication. If it wasn’t

renewed, the issue is in the Public Domain. Our case study magazine issue was
published in 1929, so we would add 28 years to that date to come to a renewal
date of 1957. For the sake of being thorough, I also like to check the year before
and the year after the renewal year. Here is how you do it:
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We will use the Catalog of Copyright Entries page at the University of
Pennsylvania website (http://onlinebooks.library.upenn.edu/cce/index.html). On
that page, scroll down until you see the year, “1957” and click on that link.
Toward the bottom of the page, you will see a listing for “Renewals for
Periodicals.” The listings are grouped in alphabetical order. You will also notice
that the listings are in two groups, January – June and July – December. We will
check both to be safe. To check the status for our case study magazine, Nautilus
Magazine, we want to first click on the link: Page 173 (John Martin's Book - New
York Herald Tribune (start)). This will bring up a GIF image of that registration
page. The entry where our magazine listing should be looks like this:

You will notice that our magazine is NOT listed there. That’s a good sign. We’ll
go ahead and do the same thing for the July – December entry, Page 368
(Journal of Biological Chemistry - New York Herald Tribune (start)), where we will
discover that the magazine is not listed there either. Finally, I follow the same
procedure for the years 1956 and 1958 just to be safe, and fin that there are no
listings for that magazine or that issue. Therefore, we can safely conclude that
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the issue is indeed in the Public Domain! But we’re not done just yet…onto Step
Four.

Step Four: Check Copyright Renewal for Individual Article Submissions
I mentioned earlier that, while a magazine may be in the Public Domain, articles
within the magazine could potentially still be protected by copyright if the author
renewed the copyright in the 28th year. Here is how to check for that renewal.

On page 25 of our case study magazine, there is an article I like, titled, “How Do I
Treat My Eyes When They Seem to Need Glasses?” by Brown Landone. I’ve
been asking myself that same question lately. It seems that 15 years of staring at
a computer screen every day is catching up to me. Anyway, I want to verify if this
article has been renewed by the author, so I go back to the Catalog of Copyright
Renewals page and click on my renewal year again, 1957. You will see a listing
for: Renewals for Books and Submissions to Periodicals. Again, this is in
alphabetical order. For this process, we have two options, we can either, a)
Download the listed TIF images that correspond to the page where we should
find our listing (page 722, where Landone should be listed), or b) A link is
provided for transcribed versions of the pages at Gutenberg.org. We’re going to
choose “b.” By the way, you will notice again that the listings are broken up into
two sections, as before. We will check both.
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Click on the provided link to go to Gutenberg.org and then click on the link,
Accented Text (576K). A quick scroll down through the alphabetized listing
shows us the following entries:

LANDON, HERMAN.
Three brass elephants.
© 15Jan30;
A18656. Liveright Pub. Corp.
(PWH); 1Feb57; R185786.

LANDS AND PEOPLES. Editor-in-chief,
Holland Thompson. With an introd.
by Isaiah Bowman. Article in v.6,
Beauty, wonder, wise husbandry by
Holland Thompson. © on introd.
& article in v.6; 24Mar30; A30592.
Grolier Society, Inc. (PWH);
9Apr57; R189933.

LANGE, FLORENCE E.
The governor's daughter. Stage
director's guide. © 29Oct29;
AA28016. Lorenz Pub. Co. (PWH);
12Apr57; R190540.

You will notice that our author is not listed there. Good news! After checking the
July – December entries, as well as the entries for 1956 and 1958, I discovered
that the article was NOT renewed by the author and is therefore in the Public
Domain. If you want to take the research process one step further, you can also
search for the article title in the listings (use the “find” function in your browser).
Now that I know that the article is in the Public Domain, all that remains is to scan
the article and prepare it for use in whatever format needed!

By following these Four Steps, you will be able to verify the copyright status of
ANY magazine issue or article! Good Luck!
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What If I Live in the UK (or another country)?
The copyright laws vary from country to country, so space will not permit me to
share all the copyright scenarios for each country around the world. I would
highly recommend that you familiarize yourself with the copyright laws that
govern intellectual property rights in your own country. While I am not a copyright
attorney who can help you navigate through the tangled, and sometimes,
confusing web of international copyright law, I will share with you what I’ve
learned and understand to be true. As an example, I’ll share how this usage of
Public Domain magazine content from the United States would be view in the
UK, and how the copyright laws of the UK affect its own magazines, journals and
periodicals.

In the UK, the copyright laws work differently than those in the United States.
The general rule of thumb concerning copyright for literary works is that the
copyright expires 70 years after the death of the author or creator of the work. So
if an article was published in the 1930 issue of a UK periodical, and the author
died in 1934, the article would have passed into the Public Domain in the UK in
2004. However if the author of the same article did not die until 1948, the article
would not pass into the Public Domain until 2018. There are some exceptions,
such as, when more than one person is listed as author or creator of the work. In
that case, the length of the copyright is determined as 70 years after the death of
the longest lived of those individuals. So if an article was written by two authors
who collaborated together, and one author died in 1934 and the other died in
1948, the copyright would remain in effect until 2018, seventy years from the
death of the remaining author.

There is an excellent guide online that has been compiling the names of authors
and their works who died in each year since 1700. This guide currently catalogs
over 113,000 authors, and can be used to determine whose copyrights expire(d)
each New Year in past and future years. You can access this guide, not only for
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the authors of magazines, but for books and other literary works as well. Here is
the web address:
http://www.kingkong.demon.co.uk/abyod/abyod.htm

If you are living in the UK, but wonder about using works from the United States
that are in the Public Domain there, there are a few simple tips to keep in mind.

1) The rule of the shorter term, also called the comparison of terms, is a
provision in international copyright treaties that allows participating
countries to limit the duration of copyright they grant to foreign works to
the copyright term a work is granted in its country of origin. What that
means is that many works that are now in the Public Domain in the United
States will also be in the Public Domain in the foreign countries who follow
the rule of shorter term. This rule is especially important regarding the
copyright of works published in the United States between the years of
1923 and 1964 but were not renewed, such as the magazines we’re
talking about in this e-book.

For every country that follows the rule of the shorter term, these magazine
issues are ALSO in the Public Domain, provided their copyright was NOT
renewed and the author’s copyright was NOT renewed, just like in the
United States. However, there is an exception to this rule in the UK. The
United Kingdom followed the rule of the shorter term before 1956, but
didn’t follow it during the years, 1956-1996. Then in 1996, the UK began to
follow it again. So what does that mean to individuals in the UK? Simply
this…magazines, journals and periodicals (as well as books and other
literary works) that were published in the United States during 1923
th
through 1928 and did NOT have their copyrights renewed in their 28 year

(the latter being 1956) are NOW in the Public Domain in the UK as well.
Works that were published in the United States between the years of 1929
and 1963 whose copyrights were not renewed, must follow the UK
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copyright laws in effect during that time, meaning the life of the author plus
70 years. So as of this current year, 2008, any article published in an
American magazine from the time period of 1929-1963, and the copyright
was NOT renewed in the United States, is in the Public Domain in the UK,
IF the author(s) died before 1938.

2) Selling in the United States. A number of savvy internet marketers who
are based in the UK have been using a simple method to get around this
US-UK copyright dilemma. The “secret” is simply this: Keep all the
elements of your Public Domain-based products based in the United
States. The way you would accomplish that is to have your website set up
as a .com and hosted on a server in the United States. Also, use a United
States-based payment processor (like Clickbank or PayDotCom). You’ll
also want to make sure you mention that your product is in the Public
Domain in the United States and that copyright restrictions may apply in
other countries. Adding a line or two to your disclaimer should take care of
it. By taking this approach, you can avoid most of the copyright issues
mentioned above entirely. Of course the safest bet of all when using
magazine content from the United States is to stick with magazine content
published before 1923 (or before 1928 if the copyright wasn’t renewed).
Then, thanks to the rule of the shorter term, your content will definitely be
in the Public Domain and no further actions should be necessary.

3) A Few Exceptions. There are a few exceptions to the copyright rules
shared above (you knew it, right?) that can affect those in the UK (and
other countries). I’m not going to go into a lot of detail with them, but I do
want to point them out to you. These exceptions involve works that are in
the Public Domain in the United States but were written by non-US
citizens. There are two primary examples to consider here:
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a. Was the author a non-US citizen? If the work was first published
in the United States in a magazine, journal or periodical that is now
in the Public Domain, but the author was a citizen of another
country, the copyright laws of the country where the author
maintained citizenship apply (author’s life + 70 years in many
cases).

b. Was the article published in a country other than the US first?
If the work was first published in another country and then later
published in the United States, the copyright laws of the first
country apply (author’s life + 70 years in many cases).

For a fairly complete, up-date-list of the copyright rules for various
countries around the world, check out Wikipedia’s listing here:

http://en.wikipedia.org/wiki/List_of_countries%27_copyright_length
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Member's Login

Attention Serious Information Publishers:

“EXPOSED! One of the Most
Overlooked, Untapped Sources
for MASSIVE Amounts
of FRESH Content on the
Planet!”
This SECRET source has been TOTALLY off the radar until
NOW!
From the Desk of Tony Laidig...
re: Magazines in the Public Domain...
It’s no big secret that ALL magazines (and periodicals) published BEFORE
1923 are solidly in the Public Domain regardless of renewal. But what
many people don't realize is that, of the estimated 200,000 magazines,
journals and periodicals that were published in the United States between
the years of 1923 and 1964, only around 1,300 ever RENEWED their
copyrights on issues of their magazines!
That means that EVERY issue of ANY magazine whose copyright was not
renewed in the 28th year of first publication is NOW in the Public Domain!

Add to that number the numerous magazine issues that are NOW being
added to the Public Domain EVERY January 1st (all of 1924 this year) and
I think you'll understand why I LOVE this content source!
This “discovery” literally amounts to MILLIONS of issues from magazines,
journals, and periodicals ALL in the Public Domain!
What does that mean for you and me? Well, it means:
 All the ARTICLES in those magazines are now in the Public
Domain!
 All the IMAGES in those magazines are now in the Public
Domain!
 All the ADS in those magazines are now in the Public Domain!
In other words, ALL the content found in those copyright-expired
magazines and periodicals is in the Public Domain (with a few exceptions
we will discuss in the training).

Most People Have NEVER Considered Using
This Content!
To give you some context of just how big a deal this is, here is ONE
example that is pretty exciting:

I'm sure you have heard of the magazine, Popular Science, right?
Popular Science was started in 1872 as a monthly magazine to carry
articles on science and technology. What's interesting, however, is
that Popular Science didn't begin renewing their copyrights until 1964
(when the law changed). What that means for you and me is that 91
years worth of Popular Science are now in the Public Domain and
available to use for content... that's nearly 1,100 issues! And that is
just ONE magazine out of over 200,000!

Perhaps You’re Wondering...
• “What do I do with this magazine content?”
• “Where do I find the BEST content?”
• “How do I know FOR SURE that I can use the content?”
• “Is this magazine content really relevant for today’s audiences”
• “If it's such a big deal, why aren't more people using this content?”

All GREAT questions and EACH one will be addressed IN DETAIL in my
latest “Hacks” training...

Introducing...“Public Domain Magazine
Hacks”
In this BRAND-NEW Public Domain Workshop, you will discover how you
can easily tap into the millions of articles and images found in copyrightexpired magazines.
Here is what we will be covering during this comprehensive Workshop:
 Module One: Content Discovery Hacks – It’s important to
know and understand the rules and parameters for copyright
especially regarding magazines. In a few instances, I found that,
while a specific magazine issue was in the Public Domain, an
article within that issue was STILL protected by copyright. Weird.
We will sort through all that AND dig deep into how to discover
the content you really want from magazines!
 Module Two: Video Tutorial Hacks – Think about
this...magazine articles are essentially a written version of a
video. What? Let that sink in! In this module, I am going to show
you how to leverage the magazine content you find for creating
different types of videos for products, social media traffic and
more!
 Module Three: Product Generator Hacks – The magazine
content you uncover will NOT do you much good if you aren’t
sure what to do with it. How to you take content from an old
magazine and give it a current and relevant wow factor? In this
module, we will explore the latest technologies, 2020-style, and
turn those “diamonds-in-the-rough” into sparkling product gems.
This is honestly going to be an exciting training that you definitely do NOT
want to miss!

Your Investment TODAY...

This workshop easily shares enough value and insights to justify a $297
price point...but I also recognize the importance of getting this
information into as many of your hands as possible.
For those reasons and others, I am positioning this workshop so that YOU
can make an EASY buying decision, which is why I have decided to
decrease the Introductory Pricing to...

Just $197 $67
Save $130 for a VERY limited time!
Your Wise Investment TODAY includes:
 Ongoing Access to ALL Video Replays and Materials
 Training Slides PDF from All Three Modules
 BONUS: “Renewed Periodicals List” PDF & “Categorized Magazines List” PDF
 BONUS: Transcript PDFs for all three modules!

Click HERE to Get Started Now!
 Secure Order Form - 100% Protected and Safe

Ultimate Magazine &
Periodical Bundle
Here is YOUR chance to gain access to the BEST Bundle of
courses ever created on how to get the MOST out of Public
Domain content produced by the U.S. Government! This

ULTIMATE Bundle includes:
 Public Domain Magazine Hacks (and ALL bonuses
 Public Domain Comic Hacks (and ALL bonuses)
 Public Domain Reboot: Periodicals (and ALL bonuses)

Just $591 $297 $197
Save $394 for a VERY limited time!

YES! I Want the Ultimate Magazine
BUNDLE!
 Secure Order Form - 100% Protected and Safe
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